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Introduction
Project Managers

Lilah Navale Elaine Hong
B.A. Economics B.A. Media Studies
B.A. Art Practice
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VIP Specific Factors

Budget for VIP packages

$200 22.2%

<$100 21/3%
$150
$100
$250

>$300
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Meet and Greets are the most
sought after VIP package feature

Exclusive Merchandise is the
second most preferred VIP feature

Private room/VIP
5.5%

Complimentary
5.5%
Soundcheck
8.0%

Exclusive
Meet-and-greets
61.7%
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