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I N T R O D U C T I O N S

G O A L S  &  M E T H O D S

F O C U S  G R O U P S

S O C I A L  L I S T E N I N G

C O N C L U S I O N



P H A S E  1 :  C u l t u r e  |  W e e k s  4 - 5  •  O c t  7 - 2 1

Focus Groups

Focus: Researching Gen Z's
Relationship with Culture

 

Host focus groups about
demographics and  cultural
identity

Analyze findings and observe
emerging trends and patterns

O c t  7 - 1 4

Social Listening

Analyze Gen Z's social media
activity  across platforms such as
Instagram, YouTube, X (formerly
Twitter),  TikTok, and Reddit

 

Focus on comments, brand
engagement, and interpersonal
interactions

Compile f indings to identify key
patterns

O c t  1 4 - 2 1
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Focus Groups
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F O C U S  G R O U P S
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F ind ings  a re
based  on  the

sub jects ’
consc ious

observa t ions

Groups  cons is ted
of  19  peop le

General Findings:

Gen Z is highly influenced by
political, cultural, and
linguistic identities.

They priorit ize personal
connections to artists’/
creators’ polit ical beliefs
and personal geographical/
ethnic background
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L a n g u a g e
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Gen-Z  p r io r i t i zes  language
because  i t s  a  way  to  connect
w i th  o thers

Connect ion  makes  Gen-z  fee l
comfor tab le ,  unders tood ,  and
inc luded
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D e m o g r a p h i c  B a c k g r o u n d
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Al l  were  Amer ican ,  80% ident i f y  as
so le ly  Amer ican ,  wh i le  20% have
Mex ican  her i tage  o r  background

Men p lace  more  impor tance  on  the i r
her i tage  and  have  s t ronger
connect ions  to  the i r  geograph ic
roots  compared  to  women

Gen Z  exh ib i ts  a  s t rong  des i re  to
suppor t  content  c reators  f rom the
same geograph ic  /  cu l tu ra l  background
as  the i r  own

There  i s  a  c lea r  des i re  to  suppor t
a r t i s ts  and  mus ic ians  who  share  the
same geograph ic  o r  cu l tu ra l
background ,  w i th  many  l i s teners
act i ve ly  seek ing  out  mus ic  tha t  re f lects
the i r  own  exper iences  and  ident i t y
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P o l i t i c s
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Gen Z  tend  to  lean  more  democra t ic  than
any  o ther  po l i t i ca l  a f f i l i a t ion ,  i r respect i ve
of  gender ,  e thn ic i ty  o f  any  o ther  met r ic .

Amongst  Gen  Z ,  men  and  women a l i ke
act i ve ly  engage  in  and  a re
knowledgeab le  about  po l i t i cs .

I n  today ’s  med ia  landscape ,  pa r t icu la r l y
fo l low ing  recent  po l i t i ca l  events ,  Gen  Z
is  h igh ly  a t ten t i ve  to  the  po l i t i ca l
s tances  o f  the  a r t i s ts  and  c reators  they
suppor t .

They  p re fe r  not  to  endorse  o r  fo l low
content  c reators  w i th  p rob lemat ic  o r
d isc r im ina tory  v iews .  Th is  i s  espec ia l l y
ev ident  i n  the  mus ic  i ndust ry ,  where  an
ar t i s t ’ s  po l i t i ca l  op in ions  can
s ign i f i can t ly  impact  the i r  fanbase  among
younger  aud iences .
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Social Listening
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S O C I A L  L I S T E N I N G

F ind ings  a re
based  upon  Gen

Z ’s  consc ious
f ind ings

What  do  GEN Z  say  about
CULTURE?
How do  they  th ink  about  i t ?
What  do  they  do  about  i t  i n
te rms  o f :  Po l i t i cs ,  E thn ic i ty ,
Language .
What  do  they  l i ke  OR DON’T
How voca l  a re  spec i f ic
groups?
What  k inds  o f  b ias  a re  there?
Anonymi ty  mean ing  tha t  they
are  more  voca l .

General Findings:

GEN Z cares the most about
politics, ethnicity, and
language. 

Personal connections to
artists’/creators’ polit ical
beliefs and personal
geographical/ethnic
background are of highest
priority. 
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Conclusion
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Let’s Talk
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